Sa Sa Announces Unaudited Sales Updates
for the Second Quarter (July to September 2021) of FY2021/22
Highlights
The Group’s Continuing Operations (Retail and Wholesale)
Compared with the same
period in FY2018/19

Turnover
(HK$ million)

YoY% change
(in local currency terms)

Hong Kong and Macau SARs

522.5

+16.2%

-69.7%

Online business

144.5

+33.7%

+68.1%

Mainland China

69.5

+0.3%

-1.0%

Malaysia

21.7

-70.3%

-77.7%

758.3

+9.0%

-61.7%

Three months ended
30 September 2021

The Group’s total turnover
(in Hong Kong Dollar terms)

(in local currency terms)

Operations in Hong Kong and Macau SARs (Retail Sales)
Three months ended
YoY% change
30 September 2021
Same-store sales
+21.4%
Average sales per transaction
Total no. of transactions

+10.7%
+6.3%

(15 October 2021 - HONG KONG) - Sa Sa International Holdings Limited (“Sa Sa” or
the “Group”, stock code: 0178) announced today the unaudited sales updates of the
Group for the second quarter from 1 July to 30 September 2021.
For the second quarter from 1 July to 30 September 2021, the Group’s retail and
wholesale turnover for the continuing operations increased by 9.0% year on year, but
decreased by 61.7% when compared against the pre-COVID-19 pandemic financial year
of 2018/19 (“FY2018/19”). The performance in the second quarter against the pre-COVID19 pandemic financial year is similar to that of the first quarter.
The retail and wholesale turnover at the Group’s operations in the Hong Kong and Macau
SARs rose by 16.2% year on year in the second quarter but decreased by 69.7% when
compared with that in the same period of FY2018/19. Macau SAR and Mainland China
have reopened the border for more than a year, however, there were several waves of
pandemic outbreak which resulted in immediate strengthened immigration control on each
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occasion and impacted on the Group’s sales every time. In the second quarter, more
serious COVID-19 outbreaks were again reported in the Macau SAR at the beginning of
August and at the end of September, causing more stringent border controls and serious
decline in the visits by Mainland Chinese tourists to the city. As a result, Sa Sa’s sales to
Mainland Chinese customers in the city in the second quarter recovered to only 35% of
the sales recorded in the same period of FY2018/19. The Group’s sales from Mainland
tourists in the Hong Kong SAR did not improve because the city’s border with Mainland
China had not yet been reopened.
The Hong Kong SAR Government launched a Consumption Voucher Scheme in August to
stimulate local spending and the Group took the opportunity to conduct enticing
promotions to capitalise on the buying momentum. The effort paid off as the Group’s sales
to local customers increased significantly in the first two weeks of August. In the Macau
SAR, the Consumption Subsidy Scheme launched in May last year led to a high
comparison base, added to this, the more serious COVID-19 outbreaks at the beginning of
August and at the end of September this year caused year-on-year decline in sales to
local customers in the second quarter. Overall, the Group’s sales to local customers in the
Hong Kong and Macau SARs in the second quarter increased by 0.7% year on year and
declined by 7.7% compared with that in the same period of FY2018/19.
Dr Simon Kwok, SBS, JP, Chairman and Chief Executive Officer of the Group, said,
“The Group’s online business continued improving in the second quarter, recording a
year-on-year increase of 33.7% in sales and a 68.1% increase as compared with the
same period of FY2018/19. The growth was mainly driven by third-party platforms and the
Group’s revamped online shopping website in Hong Kong. The new online shopping
website enhances the customers’ shopping experience, and together with the usage of
social media, enables the frontline beauty consultants at the Group’s physical stores to
interact with the customers and conduct sales online. It also allows customers to enjoy
shopping discounts offered by Sa Sa’s online store at both the online and offline
operations of the Group, thus enabling the Group to capitalise on the synergy of O2O
(online-to-offline) operations.”
In Mainland China, the pandemic has been largely brought under control but sporadic
cases of COVID-19 were reported in many parts of the country. The Group’s stores in
those regions were inevitably affected, recording a year-on-year decrease of 16.4% in
same-store sales in the second quarter. Thanks to a net increase of eight stores in
Mainland China in the second quarter, the Group’s retail sales rose by 0.3% year on year.
In Malaysia, due to the Government’s movement control order which has been adopted to
curb COVID-19, the Group’s stores only started resuming operation partially in mid-July
but only around 35% of its stores could be opened for business at the end of August. It
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was only in mid-September when the situation improved noticeably. As a result, turnover
at the Group’s operations in Malaysia decreased by 70.3% year on year in the second
quarter.
As at 30 September 2021, the Group’s cash on hand was HK$286.4 million, though less
than the HK$354.3 million as at 30 June 2021, it would still be sufficient to meet the needs
of our daily operations. The decrease was mainly due to a loss recorded in the second
quarter and the move to stock up on goods to prepare for the peak periods of the Group’s
operations in the Macau SAR in the “golden week” of China’s National Day holidays and
for the Group’s online business in the third quarter. The Group will keep rationalising its
store network in the Hong Kong SAR to reduce its overall cost and optimise its cost
structure, aiming at a faster turnaround for the Group and enhancing its profitability in the
long term.
Number of Retail Outlets by Market (Continuing Operations)
As at
30 September 2021

As at
30 June 2021

As at
30 September 2020

Hong Kong and Macau SARs

91

98

106

Mainland China

69

61

48

Malaysia

73

75

77

Total

233

234

231

– End –

